WSGS SOCIAL MEDIA
~ SUCCESS

AUGUST BASIC METHODS FOR GREATER
2023 ONLINE ENGAGEMENT
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Facebook followers (1) Instagram followers (1)
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August 2021

WSGS 155 Members
Facebook 400
Instagram O

Speak to the younger skewing on IG and how to meet them where they are, communication
style etc

If you cannot, find someone in your org who can

Very few over 60 on Instagram, if that is your audience, communicate on FB
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topcities  FACEBOOK wopciies  [INSTAGRAM

Madison, WI Madison, WI

Grantsburg, Wl Chicago, IL

0.8%

Eau Claire, WI Calgary, AB, Canada
T 06%

Spooner, Wl Saint Paul, MN
[ 0.6%

Stevens Point, Wl Grantsburg, Wi
1 0.5%

Wausau, WI
Ashland, Wi

La Crosse, Wl

Duluth, MN

Oshkosh, Wi

FB's regionality
FB will get you boots on the ground action

IG will get you merch purchases and support from national Orgs
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Page and profile visits & Export ©
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97 T 67.2% 106 T 89.3%

30

Q
Jul2 Juld Jul®& Jul8 Jul 10 Jul 12 Jul 14 Jul 16 Jul 18 Jul 2 Jul2 Juld Jul® Jul8 Jul 10 Jul 12 Jul 14 Jul 16 Jul 18 Jul 2

Social Media Page 4 of 13



Page and profile visits & Export ©

Facebook visits (i) Instagram profile visits (©)

97 T 67.2% 106 T 89.3%
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Stress that people are thinking about your org if you aren't posting
Website
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Page and profile visits & Export ©

Facebook visits (i) Instagram profile visits (©)

97 T 67.2% 106 T 89.3%
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WSGS HAS 233 MEMBERS & GROWING WEEKLY

Stress that people are thinking about your org if you aren't posting
New Members
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These are science based posts, posts that do the best are what is happening right now.

Charismatic bird, current conditions

Social Media
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e DO KEEP IT LOCAL
DON'T USE ALL CAPS

e DO BE SPECIFIC

DON'T USE SUB-STANDARD PHOTOS
e DO BE DIRECT

DON'T BE LONG-WINDED

Caps telegraph age and how you're different, remember your IG audience

Not the communication style of those followers

If you aren't communicating how they do, you're wasting time = value

Poor photos other you similar to all caps

IG's purpose is high quality, striking images, low quality photos show you don't

understand/belong

Long posts only work if you are posting infrequently. More posts = shorter posts
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Have Fun!

These platforms are entertainment platforms
Funny/light hearted posts tell others who you are
Show your personality

FB & IG aren't textbooks, mix it up
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stephenrodock and 174 others

g

150 words

Talk about # of likes
50 = fail

This post was days after Mike sent me the info

Critical to have resource managers feeding you info
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WHO CARES, WHAT CAN SOCIAL MEDIA BRING?

HISTORIC ENGAGED PARTNERS

INVESTMENT S ccT un

Q~°)\‘ \br/ ¢
2 Q) e
3L SAING

4
%
—‘_;\,0“

Coe EST 201 S
“RE YOUR © 2 DIGITAL ARTICLES

CUSTOM LIMITED RUN  $6000 OF FREE AD ON WI SHARPTAILS
CRAFT BEER SPAGE

TO DATE $150,000 IN DONATED CUSTOM

FUNDING FOR BARRENS L OPEN COMMUNICATION s AR
- ON FURTHER HABITAT = NED EVENT
MANAGEMENT S NSGS GETS $4500

TIME ON A NATIONAL
PODCAST

Your org may be fine now, but you need to do this to remain relevant in the future.
Explain all

People want to be a part of something successful, success begets more
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Blue = members, also have merch

Green = only merch

exactly half of the states

Social Media
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TREVOR BELERICHARD
DIGITAL MEDIA MANAGER
WSGS

608.480.3112
TBELLAWISHARPTAILS.ORG
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