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Social Media

August 2021
WSGS 155 Members 
Facebook 400 
Instagram 0

Speak to the younger skewing on IG and how to meet them where they are, communication
style etc

If you cannot, find someone in your org who can

Very few over 60 on Instagram, if that is your audience, communicate on FB

Page 2 of 13



July
2023

Facebook Instagram

Social Media

FB's regionality
FB will get you boots on the ground action

IG will get you merch purchases and  support from national Orgs
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Social Media

Stress that people are thinking about your org if you aren't posting
Website
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WSGS has 233 members & growing weekly

Social Media

Stress that people are thinking about your org if you aren't posting
New Members
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Social Media

These are science based posts, posts that do the best are what is happening right now. 

Charismatic bird, current conditions
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Do Keep It Local

Do Be Specific

Do Be Direct

       Don't Use All Caps

       Don't Use Sub-Standard Photos

       Don't Be Long-Winded

Social Media

Caps telegraph age and how you're different, remember your IG audience

Not the communication style of those followers

If you aren't communicating how they do, you're wasting time = value

Poor photos other you similar to all caps
IG's purpose is high quality, striking images, low quality photos show you don't
understand/belong

Long posts only work if you are posting infrequently. More posts = shorter posts

Page 8 of 13



Social Media

Have Fun! 

These platforms are entertainment platforms

Funny/light hearted posts tell others who you are

Show your personality 

FB & IG aren't textbooks, mix it up
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Social Media

150 words

Talk about # of likes
50 = fail

This post was days after Mike sent me the info

Critical to have resource managers feeding you info
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Custom Limited run
craft beer

$6000 of free ad
space

2 Digital Articles
on WI Sharptails

Who Cares, What Can Social Media Bring?

Historic
Investment

To Date $150,000 in
funding for Barrens
Management

Engaged Partners

Time on a national
podcast

Open Communication
on further habitat
funding

Combined Event
WSGS gets $4500

Donated Custom
Sharptail Art

Social Media

Your org may be fine now, but you need to do this to remain relevant in the future.

Explain all

People want to be a part of something successful, success begets more
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MembersMembers

Wearing
Merchandise
Wearing
Merchandise

Social Media

Blue = members, also have merch

Green = only merch

exactly half of the states
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Trevor Bellrichard
Digital Media Manager
WSGS
608.480.3112
tbell@wisharptails.org
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